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Using Performance in Research
Fictitious Radio Drama

• “no matter how we stage the text, we–the authors [researchers]–are doing the 

staging. As we speak about the people we study, we also speak for them,” 

(Richardson, 1992, p. 131)

• Radio drama is a performance without a visual component and relies solely on 

acoustics like dialogue, sound effects, and music 

• An important feature in radio drama is the actor’s voice, the spoken word, the 

emphasis the actor places on her/his voice together with “sign systems”: 

“language, voice, music, noise, silence, fading, cutting, mixing, the (stereophonic) 

positioning of the signals, electro-acoustical manipulation, and original sound 

(actuality)” (Huwiler, 2005, p. 51) 
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Using Performance in Research

Fictitious Staged Performance

• “performance is an interpretive event involving actors, purposes, scripts, stories, 

stages, and interactions” (Denzin, 2003, p. 8)

• Performance is an alternative way of understanding and knowing the participants 

in the research; it “engages participants in a process of knowledge” and is “a 

unique and a powerful way of accessing knowledge” (Conrad, 2008, p. 609)

• Although it can be seen as different from traditional approaches, it is “a no less 

valuable way of creating understandings […] The playbuilding genre recognizes 

that its processes structurally framework knowledge” (Norris, 2008, p. 631)
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Some Aspects of Qualitative Research 

Qualitative research is a situated activity that locates the observer in the world. 

Qualitative research consists of a set of interpretive, material practices that make 

the world visible. These practices transform the world. They turn the world into 

a series of representations, including fieldnotes, interviews, conversations, 

photographs, recordings, and memos to the self. At this level, qualitative research 

involves an interpretive, naturalist approach to the world. This means that 

qualitative researchers study things in their natural settings, attempting to make 

sense of or interpret phenomena in terms of the meanings people bring to them. 

(Denzin & Lincoln, 2011, p. 3)
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Case Study & Narratives
• Some researchers view case study research as a methodological approach with a 

rigid research strategy 

• Others, consider case study as being less structural and closely identifying with the 
study by setting parameters and context of the research - one with a “strong 
motivation for discovering meaning and understanding of experiences in context”, 
where the researcher’s interpretative role is essential to the process, and “an 
interpretative position views reality as multiple and subjective, based on meanings 
and understanding” (Harrison et al., 2017, p. 8) 

• “narrative analysis treats stories […] as knowledge, which constitutes the ‘social 
reality’ of the narrative” ( Gibson et al., 2017, p. 173), and as stated by Goodall 
(2008), “narrative epistemology” is a distinct way of understanding the world and a 
“way of knowing” (p.14)

• A narrative is a story or account of connected events, real and/or fictitious, aimed at 
imparting a message. It is the “sequence and consequence” of organised selected 
text, which is eventually connected and evaluated as meaningful information
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Philosophical Assumptions

• An important aspect in every research is that the researcher reflects on 
and expresses her/his philosophical stance

• Creswell and Poth (2017) describe four philosophical assumptions

• ontological issue relates to the nature of reality, which is socially 
constructed rather than being a given

• epistemological assumption is the way knowledge is acquired, by 
getting as close as possible to the participants 

• axiological assumption is about the values in research, involving 
several statements on one’s positionality, including the values 
endorsed and biases

• methodology and methods, are the procedures used in the process 
of the research
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Eliciting Stories from the Participants

• There are several methods of how a researcher can obtain data –

interviews:

• spoken language is considered as one of the most powerful tools 

humans use to communicate with each other

• an excellent method to obtain a comprehensive picture of the 

participants’ experiences in their own words 

• explore multiple perspectives 

• two-way communication “for the specific purpose of obtaining research-

relevant information” (Cannell & Kahn, 1968, p. 527)



Fueling Creative Minds Through Applied Qualitative Research    
21st-25th Nov 2022

Data Analysis / Ethical Implications
• Data analysis involves preparing and organising the gathered data 

• It is the responsibility of the analyst to choose the best approach to interpret and find 

meanings from the data according to the phenomenon being investigated

• One suitable approach in qualitative research: ‘The Data Analysis Spiral’ (Creswell & 

Poth, 2017)

• managing and organizing the data

• reading and memoing emergent ideas

• describing and classifying into themes

• developing and assessing interpretations

• representing and visualizing the data

“The most important ethical concern is to do all that we can to ensure that we re-

present lives respectfully and that we do not use our narrative privilege, or, put another 

way, our narrative power, to demean, belittle or take revenge” (Sikes, 2010, p. 16)
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Conclusion

[W]hen you talk with me about my research, do 
not ask me what I found; I found nothing. Ask me 
what I invented, what I made up from and out of 
my data […] I am not confessing to telling any lies 
about the people or events in my studies/stories. I 

have told the truth. The proof for you is in the 
things I have made–how they look to your mind’s 
eye, whether they satisfy your sense of style and 
craftsmanship, whether you believe them, and 

whether they appeal to your heart.
(Sandelowski, 1994, p. 61) 
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Staged Performance
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